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Global Context
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New air of post epidemic Era
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The State encourages new consumption
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Green Point consumption
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Token economy
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Empowering consumers
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Empowering entrepreneurs
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Enabling entity merchants
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Help small, medium and micro enterprises
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Music City Value
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Business model
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How to play in LE CHENG?
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Business model advantages
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LE CHENG "harmony"
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Highlights of Lucheng pass
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Music city income
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Choose LE CHENG - six advantages
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Operational planning

01

TRELRS R

@ RARNIZHARR  OtRmEsukiAz
OIEIZENRR OHBIRSIHHR
OHIFEHRFR ©CmERSHAR
QERIKRSIFR

02

ZRKBLEIA]
OFa7 =
@ FREFTIERRIE)
® iESSIRS I

03

AT HEXERE
OEEEK @ ERaK
O EFEK @ERMK
OEIHR  ©FRILEEK
DFEILAX



r. 1=

Operational planning
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